
 
 
Job title:   Maternity cover: Head of Health Information & Engagement 
Hours:   Full time, 37.5 hours per week. 1 year contract  
Location:   Jo’s Cervical Cancer Trust HQ, Borough, London 
Reporting to:  Chief Executive 

 
 
This role provides a fantastic opportunity for you to join and lead a busy team of five working towards 
eradicating cervical cancer through our local engagement programmes and the production of award 
winning heath information. Across our team we engage with a range of stakeholders including women 
affected by cervical cancer and abnormalities, women and young people eligible for HPV vaccination  
and/or cervical screening, including marginalised groups, and, primary and secondary health care 
professionals, and key heath influencers. We are evidenced based with everything we do and we 
hope that you will have a passion for evaluation of health engagement.   
 
The successful candidate will need to demonstrate the ability to manage a dynamic team, some of 
which are remotely based outside of our head office in London. You will be a strong communicator 
with experience in public health engagement and information and will help lead the team to initiative 
and achieve targets and support the charity to achieve its overall mission. 
 
Health Information and Engagement Department 
The Information and Engagement Department is an externally-facing, driver of insight into health 
professional and the general public’s educational needs. We also act as an information innovator for 
Jo’s Cervical Cancer Trust. The Department has two key areas of its work: information provision and 
public engagement. We aim to act as a catalyst to ensure that targeted, high quality, reliable and 
easy to read information about cervical cancer and its prevention is produced and disseminated. Our 
work helps reduce inequality by engaging with marginalised communities, and enables the public to 
make informed choices about their health that could ultimately save lives. We act as expert resource 
for stakeholders who want to know more about the cervical cancer or cervical abnormalities journeys, 
including the needs of women at each step.  
 
Our department ensures that the key strategic objectives of Jo’s Cervical Cancer Trust are delivered, 
maximising the potential of the charity’s strong reputation and track record through its clinicians and 
patient community. 

Key tasks and responsibilities 
 
Information provision  
• Maintain strategic oversight of the organisation’s information and monitor any external activities 

that may influence current and future information needs.  
• Play a key role in planning the charity’s information and engagement activities.  
• Strategically oversee and guide the research and scoping of new information, the production, 

distribution including printing and evaluation and review of new and existing health information in 
accordance with the Information Standard’s requirements, both print and online. 

• Ensure the charity’s information provisions are marketed effectively so that patients and the public 
can get access to consistent, high quality information and support.  

• Identify issues where the charity might want to take a policy stance or influence through working 
with the Chief Executive and Head of Communications.   
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• Work closely with the Senior Health Information Officer and the Communications Department to 
ensure information is current and up to date on the website, promoted via social media channels 
and to evaluate the impact of online information content using Goggle Analytics and other tools.  

 
Engagement and health promotion (outreach activities)  
• Manage and develop the charity’s health engagement work through overseeing the work of our 

London, Glasgow and Manchester based Engagement Coordinators.  
• Ensure the appropriate recruitment, training and management of cervical cancer community 

champions  
• Work with the CEO and Senior Management Team to better understand issues and challenges to 

cervical cancer awareness and prevention which will drive forward relevant programmes and 
campaigns. 

• Identify potential new partnerships for delivering innovative health promotion and ways to improve 
patient interaction, care and treatment and cervical cancer awareness.  

• Nurture existing relationships with health professionals, key stakeholders and other charities and 
organisations. 

• Manage, attend and where appropriate present at health professional conferences and exhibitions 
to promote the work of the charity and connect with relevant key stakeholders including health 
care professionals.  

• Coach and adequately support the engagement team to deliver cervical cancer awareness 
sessions for members of the public.  

• Explore opportunities to provide training including session planning and facilitation on cervical 
cancer awareness to key target audiences.  

 
Research and evaluation  
• Be the main contact for initial external research enquiries in accordance with the charity’s 

research framework  
• Work with the team to oversee and help develop the evaluation of health engagement and 

information work done by the department 
 
Stakeholder Management  
• Oversee and develop the Department’s key stakeholder relationships including: Jo’s Voices (our 

patient feedback group members), community volunteers, event volunteers, medical 
experts/consultants, peer reviewers.  

• Collaborate and build partnerships to achieve departmental strategic goals.  
• Present and attend meetings on behalf of the charity  
 
Department and team management 
• Manage the Information and Engagement Department and creating a positive working 

environment so that all staff can work to the best of their ability.  
• Monitor departmental achievements 
• Support staff appropriately, manage their performance and development through regular staff 

reviews and structured appraisals.   
• Recruitment and induction of new staff.  
• Management of the annual departmental budget.  
• Act as an expert resource on information and education (health promotion/outreach) issues for 

colleagues in Communications, Services and Fundraising.  
• Work to agreed income and expenditure targets, achieving an acceptable cost-effective 

performance. 
• Work with the team to produce quarterly reports to evaluate the work of the department (includes 

numeric and written reporting) and provide regularly departmental overview reporting to the CEO 
for Trustee meetings.  

• Be a supportive and involved member of the Senior Management Team 
• Abide by the charity's policies, practices and core values. 
• Support diversity and equality of opportunity in the workplace and with volunteers. 
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• Ability to travel throughout the UK with occasional overnight stays.  
• Represent the charity to a high professional standard at all times.  
• Willingness to take on unexpected work, support colleagues and deal with changing situations.  
• Abide by the charity’s values (passion, respect, evidenced, collaboration, challenge) 
 

Person specification 
Essential Desirable 
 
Educated to degree level or higher in a relevant 
scientific or medical discipline, or relevant work 
experience. 
 
Management experience and ability to develop 
staff members and create a positive working 
environment.  
 
Considerable experience of developing and 
disseminating information for patients and the 
public, ideally either within the NHS or charity 
sector. 
 
Experience of working with Contact 
Management Systems (for example Salesforce)  
 
Knowledge and understanding of the benefits of 
patient engagement to produce health 
information.  
 
Experience of and ability to lead, manage and 
evaluate specific projects and ability to prioritise 
workload. 
 
Excellent communication skills (verbal and 
written) including the ability to translate 
complex/scientific information into accessible 
language and the ability to build excellent 
working relationships at all levels. 
 
Demonstrable experience of developing 
innovative ways of communicating complex 
information to a lay audience. 
 
Developed experience of facilitation, delivering 
training of key health messages and health 
promotion methodologies.   
 
Ability to liaise with a range of stakeholders 
internally and represent the charity externally. 
 
Excellent critical appraisal skills and the ability 
to demonstrate evidence based thinking. 
 
Experience working on research led projects 
including the construction and evaluation of 

 
Experience working with information 
content that holds the Information 
Standard. 
 
Researching health information using 
medical databases and other sources to 
obtain evidence-based information. 
  
Demonstrable knowledge of recent 
trends in risk communication and use of 
information tools such as decision aids. 
 
Experience working with online 
information 
 
Knowledge and experience of working 
with and managing programmes with 
hard to engage/marginalised groups 
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short surveys and knowledge of basic 
qualitative and quantitative data analysis. 
 
Experience managing departmental budgets 
and working to agreed targets and deadlines. 
 
Flexible and able to creatively to respond to 
emerging needs.  
 
Ability to work under pressure and to tight 
deadlines 
 
IT skills including working knowledge 
of Microsoft Office suite and . 

 
 
 
The Health Information and Engagement Department 
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